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"CX is the living connection between you and your customers"



Pre-2022 Reality: Weekly Touchpoints • Push Model • Trust Unmeasured

The Push Era: One-way flow • Weekly rhythm • Company decides, Consumer receives
Missing: Daily touchpoints • Trust measurement • Micro-trip behavior • Social multiplication



2024 Reality: Daily Touchpoints • Customer-Led • Trust Measured









61% make lists → 70% decide at shelf: 
Planning meets opportunity

70% shelf decisions + 80% want helpful staff: 
Staff should be where decisions happen

34% buy store brands despite 90 visits each year: 
90 chances per year to choose store brand, but 66% never do



61% daily WhatsApp:
Add payments where shoppers focus their attention

80% want helpful staff:
Competent employees = longer visits

+35% payday surge:
Stock shelves when wallets are full



Supply Sync (34% → +35%): capture payday premium pricing

Digital Wallet Bridge (61% → 8%):
7x more likely to complete a purchase

Training Bridge (61% → 80%):
Turn checkout into frequency driver







GLOBAL BRAZIL



FREQUENCY: TIME:

WALLET:

HEART:

MIND:



TIME GIVERS



Time Money

Trust

STORE

SUPPLIER

SHOPPER

4x Faster
Inventory Turns

5% →19%
Conversion Potential

27% returning 
customers
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