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A disrupcao continua esta fazendo com que os consumidores facam
mudancas dramaticas de curto prazo em seus estilos de vida

Brasil

Receios ... ... levando a mudanga nas prioridades
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Evolucao das prioridades do Co

Experiéncias imersivas/
Digital / Personalizagao

Saude e Bem-estar

Sustentabilidade/ Consumo consciente

R

Varejistas e marcas estdo reequilibrando portfolios em diregdo a
novos produtos e propostas de valor para serem relevantes para. ...
o futuro consumidor. e




Digital tornou-se perfeitamente incorporado na vida diaria do consumidor

Brazil Global

a

82%

assinam video streaming service

escutara audio streams nos ultim
meses

Gerenciam finangas no site/ app
bancario

84%

Socializa com familia e amigo
utilizando plataformas digitais

58%
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E-commerce continua crescendo em funcao da busca por

conveniéncia

Global Latin America
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Argentina

have reqularly ordered groceries online for
delivery / pick up in last three months

will share personal data for customized
online experiences

will research / plan travel, flights or
accommodation online

say expensive delivery is one of the top
frustrating parts of shopping online

will shop online for groceries more often



Saude, Bem-estar e Sustentabilidade continua a ser uma priofi
fundamental em todo o mundo

Brazil (€][e]oF:]

sera mais consciente e cauteloso sobre sua
saude mental

estao dispostos a compartilhar dados para

recomendacdes personalizadas sobre

produtos mais saudaveis

prestara mais atencao ao impacto ambiental : "
do seu consumo no futuro / =T 3
tomar decisdes de compra com base no R
66% 8 60%) ; P . ‘ .
impacto ambiental de um produto ou servico
estao migrando para alternativas
60% B sustentaveis




Acessibilidade e saude estdo voltando a ser as principais prioridades para 0s
consumidores, como era no inicio da pandemia

Affordability first Health first Planet first Society first Experience first

Affordability first
Health first

Planet first

Experience first
Society first




Consumidores na America Latina focam experiéncia, saude, sustentabilidade e
multifuncionalidade, mas poucos estao dispostos a pagar mais em funcao da
preocupacao com suas finangas

Inflation Real GDP Growth Unemployment rate
(2023) (2023) (2023)

12.0% 1.5% 1.7%

Historical value CAGR Indicates high growth categories
6 -(2017-22)
4
Beverages”
2
Packaged food
Forecast value CAGR
@ Home Care (2022-27)
0
-2 0 2 4 6 8
& Apparel and Footwear Beauty and Personal Care
> Tobacco*

Bubble size represents market size 2022 in USSm

Key trends in Food sector EY



IndUstria e Colaboracdo no Varejo: Estratégia, Execucado, Operacdes da
Cadeia de Suprimentos, Estrategia do Cliente, Dados, Tecnhologia ....
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Al is being used to influence purchase decisions while also growing margin and
share for CP companies

Pre-purchase ... and optimizing the point-of-sale and
purchase decision

only buy brands on sale/promotion

trust Al-generated offers/ promotions/
0,
76% /discount

0
special deals tailored to them S7%

trust AR which uses digital imagery to
show what a product could look like

are seeing brands reduce pack sizes

76% but selling at same price or more

75%

have noticed food prices increase over

trust Al-generated custom
0
5% the past 3 months

0
recommendations 7%
plan to continue subscribing to a home
delivery service directly (for product
refiles or new products) from the
manufacturer

trust Al-facilitated auto-refilling of
8% shopping carts based on past L T2%
purchases

U110
110,
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Technology's growing role in the shopping experience is reducing friction in
key touchpoints

Most frustrating criteria while shopping online Employee comfort in using emerging technology
is creating better shopping experiences

28% o Difficulty in exchanging /-
—.,‘.»_-23@_,' product/getting a refund ‘\..,‘ 64%
2% o\ Product -
29% availability/inventory \ 64%
45% —,-320/) Poor shopping experience |"/53% are comfortable with Al using customer
(website/mobile) data for direct and tailored marketing

are comfortable managing order
logistics via automation

are comfortable using technology to
create more transparency around the
their company's products/services

Poor service/support | “l49°/ are comfortable with Al responding
3 to complaints or bad reviews
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Aplicando |A generativa no engajamento do
cansumidor

*Generative Al specific use-cases in OAnalise de revisdo/feedback do produto
yellow OAnalise de feed de midia social
[ORecomendacbes personalizadas de
- produtos
LIFormulagdo da estratégia ODesign de layout da loja
ODesign de Campanhas DPesquisa visual
OJQuiz/Concurso de Engajamento do /_\
Usudrio Consumer ' OPre/Post Sales Support
CISEO Analise de palavras-chave Experienc CICSAT/customer service
OPromogoes e criagdes de anuncios e monitor
[ODesenho de Programa de Fidelizagao .
[OGeracgao de Congt]eUdo de Promogao Marketin Se,r"igo ao DShoppe'r T
¥ N R Cliente Olnternational call support

CJAnalise de Tendéncias de Consumo g -
CIE-mail Marketing personalizado
CIMarketing nas Redes Sociais 5 o
OOtimizagao de codigo H:l
[ICriagao de logotipo o Venda [ORecomendacdes de otimizacao de
ODesign de embalagem Brandin = S vendas
CONome do produto/Sugestdes de 9 OComparagao de pregos de produtos
slogan [JRoteamento de leads de vendas
[OCriagao da Descri¢édo do Produto Origem CSuporte Pré-Pds de Vendas
ORevisdo de Produtos/Criacdo de Produto
Blogs

[OCriacao do resumo do

contrato

OCriagdo de Ordem de i

Compra EY

[ICriac3o de Ordens de Venda



